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COURSE NAME COURSE ID REQUIRED TEXT (books)

VitalSource 
Text Price for 
Students

Leadership in Action MAC 5310

Northouse, P. G. (2025). Introduction to leadership (6th ed.). Thousand Oaks, CA: Sage Publications, Inc. ISBN: 9781071884959

Flint, A. (2023). Mayor's Desk: 20 conversations with Local Leaders Solving Global Problems. Boston, MA: Lincoln Institute of Land Policy. ISBN: 
9781558444485

Applying the Core: CLU Capstone MCC 5332 There are no required course texts for this course. N/A

Invitation to Inquiry: Foundations of the Claremont 
Core® MCC 5320

Tracy, S. J. (2024). Qualitative Research Methods: Collecting Evidence, Crafting Analysis, Communicating Impact (3rd ed.) Wiley-Blackwell. ISBN: 978-
1119988656 $53.00

Activating the Core®: Research Methods MCC 5321
Tracy, S. J. (2024). Qualitative Research Methods: Collecting Evidence, Crafting Analysis, Communicating Impact (3rd ed.) Wiley-Blackwell. ISBN: 978-
1119988656 $53.00

Strategic Communication for Effective Leadership MSC 5320 No Required Text-Resources are provided in course N/A

Challenges in Health Services Delivery MHA 5302
Elbel, B. & Knickman, J. (2019). Jonas and Kovner’s health care delivery in the United States (12th ed.). New York, NY: Springer Publishing Company. ISBN: 
978-0826172723 

Quality Management in Healthcare MHA 5303

Ricketts, J.A. (2008). Reaching the goal: How managers improve service business using Goldratt’s theory of constraints
New York, NY: IBM Press/Pearson. ISBN: 978-0132565417
Spath, P.L., & Kelly, D.L. (2017). Applying quality management in healthcare: A systems approach (4th ed.)
 Publisher: Health Administration Press. ISBN: 978-1567938814

Health Informatics and Innovation MHA 5307
Sridhar, D. (2017). Impact of healthcare informatics on quality of patient care and health services. Boca Raton, FL: Taylor & Francis Group. ISBN: 978-1-4822-
0936-5 $118.00

The Strategic Role of HR in an Organization MHR 5302 Dessler, G. (2024). Human Resource Management (17th Edition). London,Uk: Pearson. ISBN: 978-0-13-792739-5 N/A

Leading Organizational Development and Change MHR 5305

Scharmer, O. (2018). The essentials of theory U: Core principles and applications. Oakland, CA: Berrett-Koehler Publishers, Inc. ISBN-13: 978-1523094400 N/A
Judge, W. (2012). Focusing on organizational change. Washington, D.C.:Saylor Foundation. ISBN: 978-1453332887 
 Retrieved from https://open.umn.edu/opentextbooks/textbooks/focusing-on-organizational-change     N/A

Kotter, J. P., Kim, W. C., & Mauborgne, R.A. (2011). HBR’s 10 must reads: On change. Brighton, MA: Harvard Business Review. ISBN: 978-1-4221-5800-5

(2017).Organizational behavior. MN:University of Minnesota Libraries Publishing. ISBN: 978-1-946135-15-5 Retrieved from https://open.umn.
edu/opentextbooks/textbooks/organizational-behavior

Acquiring, Planning, and Retaining Human Capital MHR 5307

Bickham, T. (2016). ATD talent management handbook. Alexandria, VA: Association for Talent Development. ISBN: 9781562869847. Retrieved from http:
//search.ebscohost.com.claremontlincoln.idm.oclc.org/login.aspx?direct=true&db=nlebk&AN=1107624&site=ehost-live 
Buckley, M., Halbesleben, J., & Wheeler, A. (Eds.). (2016). Research in personnel and human resources management (First ed., Vol. Volume 34). Bingley, U.
K.: Emerald. ISBN: 9781786352637.  Retrieved from https://claremontlincoln.on.worldcat.org/oclc/953524289 
Lawler, E. E. (2017). Reinventing talent management : Principles and practices for the new world of work. Oakland, CA: Berrett-Koehler Publishers. ISBN: 
9781523082506. Retrieved from http://search.ebscohost.com.claremontlincoln.idm.oclc.org/login.aspx?direct=true&db=nlebk&AN=1457718&site=ehost-live   
Phillips, J. J., & Phillips, P. P. (2015). High-impact human capital strategy: Addressing the 12 major challenges organizations face. New York, NY: AMACOM. 
ISBN: 9780814436066. Retrieved from http://search.ebscohost.com.claremontlincoln.idm.oclc.org/login.aspx?direct=true&db=nlebk&AN=932300&site=ehost-
live 

Human Resources Analytics and Insights MHR 5309 No Required Text-Resources are provided in course

Digital Marketing and Consumer Analytics MLM 5304

Gringarten, H., & Fernandez-Calienes, R. (Eds.) (2019). Ethical branding and marketing: Cases and lessons. New York: NY: Routledge. ISBN: 978-
1138337275
Hemann, C., & Burbary, K. (2018). Digital marketing analytics: Making sense of consumer data in a digital world (2nd Edition). Pearson Education, Inc. ISBN: 
978-0789759603



Digital Marketing and Consumer Analytics MLM 5304  Kingsnorth, S. (2019). Digital marketing strategy: An integrated approach to online marketing (2nd ed.). London, UK: Kogan Page. ISBN: 978-0749484224

Program Management and Scenario Building MPA 5302 Thiry, M. (2016).  Program Management (Fundamentals of Project Management) (2nd Edition). Routledge. ISBN: 978-1472474278 N/A

Policy Development and Analysis MPA 5303

Barduch, E.S., & Patashnik, E.M. (2020). A practical guide for policy analysis: The eightfold path to more effective problem solving (6th ed.). Washington, D.C: 
CQ Press. ISBN: 978-1506368887
 N/A

Urban Sustainability MPA 5305

Singleton, A.D., Spielma, S., Folch, D. (2018). Urban Anayltics. London, UK: Sage Publications Ltd. ISBN: 978-1473958630 N/A
National Academies of Sciences, Engineering, and Medicine, (2016). Pathways to Urban Sustainability: Challenges and Opportunities for the United States The 
National Academies Press. Retrieved from: https://doi.org/10.17226/23551 N/A
Elmquist, T., Fragkias, M., Goodness, J., Güneralp, B., Marcotullio, P.J., McDonald, R.I., Parnell, S., Schewellius, M., Sendstad, M., Seto, K.C., Wilkinson, C. 
(2013). Urbanization, Biodiversity and Ecosystem Services: Challenges and Opportunities  Open Access, Springerlink: https://link.springer.com/book/10.
1007/978-94-007-7088-1#about  N/A

Building Networks and Coalition Building MPA 5307

Koliba, C.J., Meek, J.W., Zia, A, & Mills, R. W. (2018). Governance networks in public administration and policy (2nd ed.). England, UK: Routledge. ISBN: 978-
1138286108
Linden, R.M. (2010). Leading across boundaries: Creating collaborative agencies in a networked world. San Francisco, CA: Jossey-Bass. ISBN: 978-
0470588635
Morial, M. (2020). The Gumbo Coalition. New York, NY: HarperCollins. ISBN: 978-1-4002-1628-4

Civic Engagement and Complex Social Issues MPA 5310

Homan, M.S. (2016). Promoting community change: Making it happen in the real world (6th ed.). Brooks/Cole, Cengage Learning. ISBN:978-1305101944 N/A
Kaner, S. (2014). Facilitator’s guide to participatory decision-making (3rd ed.). San Francisco, Ca: Jossey-Bass. ISBN:978-1118404959

 Morse, S.W. (2014). Smart communities: How citizens and local leaders can use strategic thinking to build a brighter future (Essential texts for nonprofit and 
public leadership and management. San Francisco, Ca: Jossey-Bass. ISBN: 978-1118427002

Staples, L. (2016). Roots to power: A manual for grassroots organizing (3rd ed.). Westport, CT: Praeger. ISBN: 978-1-4408-3365-6

Weil, M., Reisch, M., & Ohmer, M. (2013). The handbook of community practice. Thousand Oaks, CA: Sage Publications, Inc. ISBN: 978-1412987851

Regional Planning MPA 5322

Metternicht, G. (2018). Land use and spatial planning. Springer. https://link.springer.com/book/10.1007/978-3-319-71861-3
Yaro, R. D., Zhang, M., & Steiner, F. R. (2022). Megaregions and America’s future. Lincoln Institute of Land Policy. https://www.lincolninst.
edu/publications/books/megaregions-americas-future

Project Management MPM 5310 Larson, E.W. (2024). Project Management: A Socio-Technical Approach. McGraw-Hill Higher Education. ISBN: 9781260736205

Foundations of Social Impact MSI 5312

Martin, R. & Osberg S. (2015). Getting beyond better: How social entrepreneurship works. Boston, MA: Harvard Business Review Press. ISBN: 978-1-63369-
068-4 
Mintzberg, H. (2015). Rebalancing society: Radical renewal beyond left, right, and center. San Francisco, CA: Berrett-Koehler Publishers. ISBN: 978-1-62656-
317-9 
Salamon, L. M. (2012). The state of nonprofit America (2nd ed.). Washington, D.C.: Brookings Institute Press. ISBN: 978-0-8157-0330-3 

Learning Strategies for Career and Personal Growth BFC 3311

Carter, C., & Kravits, S. (2020). Keys to College Success: COVID-19 Success Updates and Coaching Included (9th ed.). Denver, CO: 
LifeBound LLC. ISBN: 9781735189109

$30.00

Writing for Impact BFC 3312

Ritzenberg, A. & Mendelsohn, S. (2021). How Scholars Write (1st Edition). Oxford University Press. ISBN: 9780190095840 (VitalSource e-text)

N/A
The American Psychological Association. (2020). Publication Manual of the American Psychological Association 2020: The Official Guide to APA Style
(7th Edition). The American Psychological Association. ISBN: 9781433832185 (VitalSource e-text)

N/A

Compensation and Benefits BHR 3301
Martocchio, J.J (2025). Strategic Compensation: A Human Resource Management Approach (11th Edition). London, UK: Pearson. ISBN: 9780138106201

N/A



Conflict Resolution BHR 3302
Raines, S.S. (2024). Conflict Management and Leadership for Managers: Knowledge, Skills, and Processes to Harness the Power of Rapid Change (3rd 
Edition). Lanham, MD: Rowman & Littlefield Publishers. ISBN: 9781538177983 (VitalSource e-text)

Performance Management BHR 3313 Aguinis, H. (2023). Performance Management (5th Edition). Thousand Oaks, CA: Sage Publications, Inc. ISBN: 9781948426503 

Project Management BMG 3302 Kerzner, H. (2022). Project Management (13th Edition). Hoboken, NJ: Wiley. ISBN: 9781119805380 (VitalSource e-text)

Financial Management BMG 3303
Block, S. B., Hirt, G. A., & Danielsen, B. R. (2023). Foundations of Financial Management (18th Edition). NY: McGraw-Hill Higher Education. ISBN: 
9781266040917 (VitalSource e-text) $98.75

Awareness Techniques for Effective Leadership BOL 3311
Tusk,K.(2021). Mindfully Wise Leadership: The Secret of Today’s Leaders (1st Edition). Lanham,MD: Rowman & Littlefield Publishers. ISBN: 9781538156377 

$30.00

Leadership Approaches for Modern Challenges BOL 3312

Ladkin, D.(2020). Rethinking Leadership: A New Look at Old Leadership Questions (2nd Edition). Cheltenham, UK: Edward Elgar Publishing. ISBN: 
9781788119320

Developing Authentic Leadership BOL 3313 Northouse, P. (2021). Introduction to Leadership: Concepts and Practice (5th Edition). Thousand Oaks, CA: Sage Publishing. ISBN: 9781544351629 $37.56

CLU Senior Seminar BOL 4310 There are no required course texts for this course. $13.99

Foundations of Effective Mentoring BOL 4312
Starr, J. (2022). The Mentoring Manual (2nd Edition). London, UK: Pearson. ISBN: 9781292374208 (e-text)

N/A

Strategic Leadership for Collaboration BOL 4314
Anderson, G. (2019). Mastering Collaboration: Make Working Together Less Practical and More Productive (1st Edition). Sebastopol, CA: O'Reilly Media. 
ISBN: 9781492041689

Building Relations Through Dialogue BOL 4316

Dennis K. Mumby and Timothy Kuhn (2018). Organizational Communication: A Critical Introduction (2nd Edition). Thousand Oaks, CA: SAGE Publications, Inc. 
ISBN: 9781544357515 (e-text)

Isaacs, W. (1999). Dialogue: The Art of Thinking Together (1st Edition). NY: Crown Currency. ISBN: 9780307483782 (e-text)


